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Do you use Social Media? 
1. Facebook 
2. Blogger 
3. Instagram 
4. Twitter 
5. Snapchat 

 
 
 

Why Use Social Media? 
1. Allows 24/7 access and support from leaders & members 
2. Allows members to participate with others even those who cannot attend 

meetings or events 
3. Allows your group to expand organically 

 
 
 

How might I use Social Media?  

How can I show what I am offering? 
● What is your groups’ goals? 
● How might FaceBook help you either reach those goals or grow to reach and 

help support more people? 
 
 
 

Ways you might use Social Media 
● IDEA #1 -  
● IDEA #2 - 



 

What is my role as the group’s leader? 
● What do you see as your role? 
● Are you the boss? Facilitator? An active participant?  
● Parent? Peacemaker? Do you take sides? 
● Are you Switzerland or do you share your opinions? 

 
 
 

Types of Social Media 
 
  
 
 
 
 
 
 
 
 
 

Facebook 101 

Profile vs. Page vs. Group - What’s the difference? 

● A profile is used by an individual to connect with other individuals, you can join groups with your profile. 
● A page is a seperate platform on Facebook.  The page is public and yet protects the owner’s privacy by 

allowing the owner to post and comment as the PAGE.  A page is searchable with basic terms and phrases like 
“adoption” “Single Parent Adoption” “Long Island Adoption” 

● A group is a gathering spot on Facebook for users of similar interests.  Groups are also searchable.  Groups can have  privacy 
settings ranging from completely open and public to completely secret and unsearchable. 

 



Steps To Grow 
1. Create a Facebook Group  
2. Create a public Facebook page 
3. Create a Messenger feed  
4. Create a website! 
5. Create a blog or vlog 

 
 
 

Keep It Interesting 
● Groups: you will need to post engaging information, topics, pictures, or whatever 

you feel goes with your goals.  
● Sometimes it may not even be about your organization; it will be something you 

just want to put up that is funny and get people’s attention or entertain them. 
 
 

What Should I Post? 
● Show who you are! 

○ Your audience need to see who you are and what you’re about 
● Encourage! 

○ Have your members post questions and encourage participation 
○ How do you handle this? Approve posts automatic or manual 

● Be Timely! 
○ Keep posts relevant to the pulse of the community  
○ Decide whether or not to get political or controversial 

● Be Engaging! 
○ Post content that get your members to comment, like and share in 

response to your post- this can be evergreen posts or sharing 
information 



 
 

 

Engage With Your Followers 

1. Comment on their comments 
2. Comment on your own posts…. If you engage your followers with a 

question be sure to answer the question yourself 
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How to get the group out there? 
1. Notify local media 
2. Share with relevant facebook groups  
3. Boost you posts 
4. Reach out to professionals who may have clients who need your support 

 
 



INTERES 

What Professionals Can You Contact?   
   

 
 
 

 

 

 

 

Professionals or Types of Professionals to Contact 
● Professional #1: 
● Professional #2: 

 

 

Keep ‘Em Coming Back! 
1. Welcome Everyone 
2. Engage to Grow  
3. Make and Impression 
4. Recognize Newcomers  
5. Keep Social Media Current 
6. Follow Up 
7. Outreach and Networking  
8. Consistent Communication  
9. Personal Invitations  
10.Learn to Invite  



 

EVENT IDEAS (examples LIAFG used) 
1. Speakers (i.e. Pat O’Brien from AGAPE, Nicole Hayward from You Gotta 

Believe)  
2. Camping Trip 
3. Kids Halloween Party 
4. Adult Nights 
5. Meet-Ups 
6. Play Dates 
7. Members create events (i.e. Zoo this Wednesday) 


